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Retail MarketPlace Profile

Byram township

Byram township, NJ (3403709160)

Geography: County Subdivision

Summary Demographics

2015 Population

8,240

2015 Households

2,907

2015 Median Disposable Income

$83,545

2015 Per Capita Income

$50,619

NAICS    Demand
         S

upply
Retail Gap Leakage/Surplus     Number of

Industry Summary

   (Retail Potential)         (R
etail Sales)

Factor
    Businesses

Total Retail Trade and Food & Drink 
44-45,722

$169,291,343
$82,271,025

$87,020,318
34.6

52

Total Retail Trade 

44-45
$152,027,606

$73,571,909
$78,455,697

34.8

38

Total Food & Drink 

722
$17,263,737

$8,699,116
$8,564,621

33.0

14

NAICS    Demand
         S

upply
Retail Gap Leakage/Surplus     Number of

Industry Group

   (Retail Potential)         (R
etail Sales)

Factor
    Businesses

Motor Vehicle & Parts Dealers 

441
$31,682,066

$50,075,885 -$18,393,819
-22.5

4

   Automobile Dealers 

4411
$27,599,840

$47,758,802 -$20,158,962
-26.8

1

   Other Motor Vehicle Dealers 

4412
$2,001,123

$1,482,073
$519,050

14.9

1

   Auto Parts, Accessories & Tire Stores 
4413

$2,081,103
$835,010

$1,246,093
42.7

2

Furniture & Home Furnishings Stores 

442
$3,964,572

$1,296,729
$2,667,843

50.7

2

   Furniture Stores 

4421
$1,903,527

$591,386
$1,312,141

52.6

1

   Home Furnishings Stores 

4422
$2,061,045

$705,343
$1,355,702

49.0

1

Electronics & Appliance Stores 

443
$4,637,721

$661,575
$3,976,146

75.0

3

Bldg Materials, Garden Equip. & Supply Stores 
444

$5,518,419
$1,660,974

$3,857,445
53.7

3

   Bldg Material & Supplies Dealers 

4441
$4,740,894

$178,035
$4,562,859

92.8

2

   Lawn & Garden Equip & Supply Stores
4442

$777,525
$1,482,939

-$705,414
-31.2

1

Food & Beverage Stores 

445
$29,947,598

$14,013,504
$15,934,094

36.2

6

   Grocery Stores 

4451
$25,673,246

$13,787,572
$11,885,674

30.1

5

   Specialty Food Stores 

4452
$1,128,255

$225,932
$902,323

66.6

1

   Beer, Wine & Liquor Stores

4453
$3,146,097

$0
$3,146,097

100.0

0

Health & Personal Care Stores 

446,4461
$11,861,719

$0
$11,861,719

100.0

0

Gasoline Stations 

447,4471
$13,829,993

$1,382,014
$12,447,979

81.8

1

Clothing & Clothing Accessories Stores 

448
$11,050,389

$0
$11,050,389

100.0

0

   Clothing Stores 

4481
$8,238,535

$0
$8,238,535

100.0

0

   Shoe Stores 

4482
$1,303,857

$0
$1,303,857

100.0

0

   Jewelry, Luggage & Leather Goods Stores
4483

$1,507,997

$0
$1,507,997

100.0

0

Sporting Goods, Hobby, Book & Music Stores 
451

$3,626,066
$458,418

$3,167,648
77.6

5

   Sporting Goods/Hobby/Musical Instr Stores
4511

$2,996,797
$282,309

$2,714,488
82.8

3

   Book, Periodical & Music Stores 

4512
$629,269

$176,109
$453,160

56.3

2

General Merchandise Stores 

452
$17,938,775

$0
$17,938,775

100.0

0

   Department Stores Excluding Leased Depts.
4521

$9,573,126

$0
$9,573,126

100.0

0

   Other General Merchandise Stores 

4529
$8,365,649

$0
$8,365,649

100.0

0

Miscellaneous Store Retailers 

453
$4,903,745

$1,061,466
$3,842,279

64.4

11

   Florists 

4531
$317,415

$0
$317,415

100.0

0

   Office Supplies, Stationery & Gift Stores 
4532

$1,530,514

$0
$1,530,514

100.0

0

   Used Merchandise Stores 

4533
$279,148

$95,057
$184,091

49.2

1

   Other Miscellaneous Store Retailers 

4539
$2,776,668

$966,409
$1,810,259

48.4

10

Nonstore Retailers 

454
$13,066,543

$2,961,344
$10,105,199

63.0

3

   Electronic Shopping & Mail-Order Houses 
4541

$10,657,665
$861,263

$9,796,402
85.0

1

   Vending Machine Operators 

4542
$286,428

$0
$286,428

100.0

0

   Direct Selling Establishments 

4543
$2,122,450

$2,100,081
$22,369

0.5

2

Food Services & Drinking Places 

722
$17,263,737

$8,699,116
$8,564,621

33.0

14

   Full-Service Restaurants

7221
$9,133,113

$5,912,514
$3,220,599

21.4

6

   Limited-Service Eating Places 

7222
$6,525,328

$1,812,054
$4,713,274

56.5

3

   Special Food Services 

7223
$1,049,460

$72,962
$976,498

87.0

1

   Drinking Places - Alcoholic Beverages 
7224

$555,836
$901,586

-$345,750
-23.7

4

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount 

spent by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This 

is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail 

opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap 

represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their 

primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food 

Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please view the methodology statement at http://www.esri.com/library/

whitepapers/pdfs/esri-data-retail-marketplace.pdf.

Source: Esri and Dun & Bradstreet.  Copyright 2015 Dun & Bradstreet, Inc. All rights reserved.
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Market ProfileByram townshipByram township, NJ (3403709160)

County Subdivision

Byram township, ...

Population Summary 
2000 Total Population

8,254

2010 Total Population

8,350

2015 Total Population

8,240

2015 Group Quarters

5

2020 Total Population

8,169

2015-2020 Annual Rate

-0.17%

Household Summary
2000 Households

2,833

2000 Average Household Size

2.91

2010 Households

2,926

2010 Average Household Size

2.85

2015 Households

2,907

2015 Average Household Size

2.83

2020 Households

2,889

2020 Average Household Size

2.83

2015-2020 Annual Rate

-0.12%

2010 Families

2,361

2010 Average Family Size

3.19

2015 Families

2,349

2015 Average Family Size

3.17

2020 Families

2,336

2020 Average Family Size

3.16

2015-2020 Annual Rate

-0.11%

Housing Unit Summary
2000 Housing Units

3,078

Owner Occupied Housing Units

85.5%

Renter Occupied Housing Units

6.5%

Vacant Housing Units

8.0%

2010 Housing Units

3,207

Owner Occupied Housing Units

85.4%

Renter Occupied Housing Units

5.9%

Vacant Housing Units

8.8%

2015 Housing Units

3,229

Owner Occupied Housing Units

83.6%

Renter Occupied Housing Units

6.4%

Vacant Housing Units

10.0%

2020 Housing Units

3,239

Owner Occupied Housing Units

82.9%

Renter Occupied Housing Units

6.3%

Vacant Housing Units

10.8%

Median Household Income

2015

$108,961

2020

$128,180

Median Home Value
2015

$289,352

2020

$315,603

Per Capita Income
2015

$50,619

2020

$58,786

Median Age2010

41.1

2015

42.6

2020

43.3

Data Note: Household population includes persons not residing in group quarters.  Average Household Size is the household population divided by total households.  

Persons in families include the householder and persons related to the householder by birth, marriage, or adoption.  Per Capita Income represents the income received by 

all persons aged 15 years and over divided by the total population.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.

June 11, 2015

©2015 Esri
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Market analysis 



Inventory (retail mix) 

Goods 

Services 

Restaurants 

Vacant 

Top categories:!
8-FS Restaurants
7-Medical professional
4-LS Restaurants
4-Nail salons
4-Financial professional
4-Private clubs
3-Auto parts
3-Auto repair
3-Convenience/deli




Vacancies 



Retail infrastructure 



What Byram wants to  become... 



Access 



Parking 



Competitors 



Redevelopment 
opportunities 



Infrastructure 
issues   
 Infrastructure 
  Business inventory 
  Vacancies 
  Access 
  Parking 
  Competitors 

  Redevelopment sites 
 
Community 
  Merchants 
  Property owners 
  Stakeholders 
  Community Survey 
 
Economics 
  Demographics 
  Psychographics 
  Consumer expenditures 
  Supply and demand 
 
 

Community Economics 

Infrastructure 



Merchants 



Stakeholders   



1,415 responses
Confidence level: 95%!
Margin of error: 2.6% !
Avg HH inc: $129,800!
Residents: 86%!
Non-resid: 14%!
Resid >10 yr: 71%!
HH 2.4 ad., 1.2 ch.!
Average age: 47.3 !
Age 45 or older: 57%!
HH inc over $100K: 63%!

Byram’s survey by the numbers 



Trade Area today 
Where the large 
majority (>70%) of 
your shoppers 
originate:
86% Byram
  1% Andover
  1% Sparta
  2% Stanhope
10% Other
Population: 8,240!
Annual retail 
demand: $169.3mm


Belleville Bloomfield 

Nutley 



Byram’s spending power 

$129,800 $58,235 



Trade Area preferred 
10-mile radius!
!
Population: 
231,864!
Annual retail 
demand: $3.79 B

Belleville Bloomfield 

Nutley 



Rate the importance of 
accomplishing the following:  

0% 10% 20% 30% 40% 50% 60% 70% 80% 

Provide more parking spaces  

Pursue redevelopment for housing & retail space 

Attract more professional offices, particularly medical 

Market Byram to attract more visitors 

Attract more shoppers  

Improve crosswalks and traffic control 

Improve streetscapes  

Attract recreational ("eco-tourism") 

Actively revitalize storefronts and building facades 

Attract new retail businesses  

Attract more restaurants and eating places  

Focus on retaining existing businesses   

Non-residents 

Residents 

All 



Do you agree that we should do 
nothing; Byram is fine as it is? 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 

All 

Residents 

Non-residents 

Disagree 

Agree  



Shopping 

Visits: 9x/mo!
2.3 here
6.6 elsewhere

Spending!
$53 here
$75 elsewhere

Takeaways!
•  Low capture rate
•  Low capture area 

You 



Dining 
Monthly Visits: 7.8 Spending/visit!
2.9 here $19 here
4.9 elsewhere $25 elsewhere


In Byram In Byram 



Competition 
Most visited:!

ITC Crossing 
Rockaway Mall
Roxbury Mall
Ledgwood Mall


Least visited:!

Sutton Plaza shopping Center
Hackettstown Mall
Village Green Shopping Center



Reasons to not visit 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

80% 

Too few stores Too few restaurants "Doesn't have stores I like" 



Would visit more for… 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

More FS 
restaurants 

FS Produce 
market 

Butcher shop Gourmet food 
store 

Fish market Bakery 



What is good about Rte. 206 shops? 

0% 

10% 

20% 

30% 

40% 

50% 

60% 



What is poor about Rte 206 shops?  

0% 

10% 

20% 

30% 

40% 

50% 

60% 



What commercial development 
appeals to you for Village Center?  

0% 10% 20% 30% 40% 50% 60% 70% 

No commercial development 

Walkable village with distinctive shops & restaurants 

Shopping center with national retailers 

Small group of stores to serve everyday retail needs  

Professional and/or medical offices 



Do you agree that Byram has 
enough of these housing types?  

0% 10% 20% 30% 40% 50% 60% 70% 

Empty-nesters 

People seeking affordable homes 

Larger move-up housing 

Young people 



What type of new housing would 
interest you in Byram?  

0% 

5% 

10% 

15% 

20% 

25% 

30% 

35% 

Townhouse for 
purchase   Single family 

home for 
purchase    

Condo for 
purchase  Garden 

apartment for 
rent 

Apartments 
over 

commercial 
space  

Multi-family 
home for 
purchase  

All 

Residents 

Non-residents 



Stay tuned for Part 3: 

Community Economics 

Infrastructure 


